
 

Mark Schem e (Results)  

 

January 2014 

 

 

 
Pearson Edexcel I nternat ional GCSE 

in Com m erce (4CM0)  Paper 01 

 

 
 

 
 

 

 

 

 

 

 
 

 

 

 

 

 
 

 

 
 

 

 

 

 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pear son :  h e lp in g  peop le p r og r ess, ev er y w h er e 

 

Pearson aspires to be the world’s leading learning company. Our aim  is to help 

everyone progress in their lives through educat ion. We believe in every kind of 

learning, for all k inds of people, wherever they are in the world. We’ve been involved 

in educat ion for over 150 years, and by working across 70 count r ies, in 100 

languages, we have built  an internat ional reputat ion for our com mitm ent  to high 

standards and raising achievem ent  through innovat ion in educat ion. Find out  more 

about  how we can help you and your students at :  www.pearson.com/ uk 

 

 

 

 

 

 

 

 

January 2014 

Publicat ions Code UG037645 

All the m aterial in this publicat ion is copyr ight  

©  Pearson Educat ion Ltd 2014 



 

General Marking Guidance  
 

 

 All candidates must  receive the same t reatment .  Examiners must  
mark the f irst  candidate in exact ly the same way as they mark 
the last .  

 Mark schemes should be applied posit ively. Candidates must  be 
rewarded for what  they have shown they can do rather than 
penalised for omissions.  

 Examiners should mark according to the mark scheme not  
according to their percept ion of where the grade boundaries may 
lie.  

 There is no ceiling on achievement . All marks on the mark 
scheme should be used appropriately.  

 All the marks on the mark scheme are designed to be awarded. 
Examiners should always award full marks if  deserved, i.e. if  the 
answer matches the mark scheme.  Examiners should also be 
prepared to award zero marks if  the candidate’ s response is not  
worthy of credit  according to the mark scheme. 

 Where some j udgement  is required, mark schemes will provide 
the principles by which marks wil l be awarded and 
exemplif icat ion may be limited. 

 When examiners are in doubt  regarding the applicat ion of the 
mark scheme to a candidate’ s response, the team leader must  be 
consulted. 

 Crossed out  work should be marked UNLESS the candidate has 
replaced it  with an alternat ive response. 



 

 

Quest ion 

Num ber 

Answer Mark 

1  ( a)  

   ( b )  

 Du t y / d u t i es/ t ar i f f  

 Pu b l ic 

( 1 )  

( 1 )  

 

 

Quest ion 

Num ber 

Answer Mark 

1 ( c)  

  ( d )   

 Mor t g ag e 

 Br an d / b r an d ed / b r an d in g  

(1)  

(1)  

 

 

 

Quest ion 

Num ber 

Answer Mark 

2  ( a)  

 

 

 

 

 

    ( b )  

 

 

 A g r ou p  o f  o r g an isat ion s in  t h e 

sam e in d u st r y / t r ad e j o in  t og et h er  

t o  ad v er t i se t h e p r od u ct  ( 1 )  

Eg  Mi lk , Su g ar , Eg g s, o r  p h r ase 

su ch  as ‘g o  t o  w o r k  on  an  eg g ’  ( 1 )  

 

 Ad v er t i s in g  u n d er t ak en  b y  

in d iv id u al  com p an ies t o  in cr ease 

sa les o f  t h e i r  ow n  g ood s ( 1 )  

Eg  Hein z, Cad b u r y ’s, Lu x , 

su p er m ar k et s, b an k  o r  p h r ase 

su ch  as ‘b est  in  t h e w or ld ’  ( 1 )  

 

( 1  m ar k  f o r  each  d ef in i t ion  an d  1  

m ar k  f o r  each  ex am p le)   

 

 

         

 

 

 

 

 

 

 

 

 

 

  

( 4 )  

 

 

Quest ion 

Num ber 

Answer Mark 

3   £ 3 6  0 0 0 / £ 2 4 0  0 0 0  ( 1 )  =  1 5 %  ( 1 )  

 

   ( 1  m ar k  f o r  co r r ect  m et h od  b u t  

cal cu la t i on  er r o r )  

 

 

 

    ( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

4   Ask  f o r  t h e p r od u ct  t o  b e r e t u r n ed  

 Of f er  a  r e f u n d  

 Of f er  a  r ep lacem en t  

 Of f er  a  cr ed i t  n o t e 

 

     ( 1  m ar k  f o r  each  act ion )  

 

 

 

 

 

    ( 2 )  

 



 

 

Quest ion 

Num ber 

Answer Mark 

5   Tr ad e f a i r s 

 Cr ed i t  g u ar an t ees 

 Con su lar  ser v i ces 

 Fin an ce/ loan s/ g r an t s 

 Su b sid y / r eb at e on  im p o r t ed  

g ood s 

 Low er  t ax es 

 Ad v ice/ in f o r m at i on  

 Tr ad e ex h ib i t ion s 

 

      ( 1  m ar k  f o r  each  ser v i ce)  

 

 

 

 

 

 

 

 

     

    ( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

6   Su i t ab le f o r  b u lk  load s 

 Fu el - ef f i cien t / sav in g  cost s o f  

t r an sp o r t  

 Easy  load in g  an d  o f f load in g  

 Ch eap er  t h an  r oad   

 

      ( 1  m ar k  f o r  each  r eason )  

 

 

 

 

 

 

   ( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

7 ( i )  

  ( i i )  

  ( i i i )  

  ( i v )  

 Fou n d r y  w or k er  =  Secon d ar y   

 Boat  Bu i ld er  =  Secon d ar y  

 Qu ar r y  w o r k er  =  Pr im ar y  

 Fish er m an  =  Pr im ar y  

 

( 1  m ar k  f o r  each  occu p at ion  co r r ect ly  

m at ch ed )  

 

 

 

 

 

 

   ( 4 )  

 

Quest ion 

Num ber 

Answer Mark 

8   Qu ot a t ion / Cat a log u e/ Pr i ce 

l i st / Est im at e 

 Ack n ow led g em en t  o f  o r d er  

 Ad v ice n o t e 

 Pr o - f o r m a in v o ice 

 

( 1  m ar k  f o r  co r r ect  n am e o f  d ocu m en t )  

 

 

 

 

 

 

   ( 1 )  

 



 

 

Quest ion 

Num ber 

Answer Mark 

9   Access t o  a r ead y - m ad e m ar k et  

 Pr od u ct s h av e b een  t r ied / t est ed  

 Mar k et  r esear ch  h as a l r ead y  

b een  d on e 

 Pr od u ct  w i l l  b e w el l - k n ow n / w el l  

ad v er t i sed  

 Fr an ch isee r eceiv es 

ad v ice/ su p p or t  f r om  f r an ch iso r  

 Easier  t o  ob t a in  f in an ce 

 Com p et i t i on  i s r est r i ct ed  

 

( 1  m ar k  f o r  each  r eason )  

 

 

 

 

 

 

 

 

 

 

 

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

1 0   Tem p er at u r e con t r o l led  

 Use o f  f r eezer s 

 St o r ag e o f  p er i sh ab les/ ex am p les 

 

( 1  m ar k  f o r  each  f eat u r e)  

 

 

 

 

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

1 1   Pay m en t  can  b e p ost p on ed   

 Bu y er s can  t ak e ad v an t ag e o f  

p r om ot ion s/ d iscou n t s o f f er ed    

 Ob t a in  good s t h at  on e can n o t  

a f f o r d   

 Sp r ead  p ay m en t s  

 A w ay  o f  ‘ f o r ced  sav in g ’    

 Op p or t u n i t y  cost  

 

( 1  m ar k  f o r  each  r eason )  

 

 

 

 

 

 

 

 

 

( 3 )  

 

Quest ion 

Num ber 

Answer Mark 

1 2   Pay in g  w ag es/ sa lar ies 

 Pay in g  m u l t ip le  b i l l s 

 To  p ay  m on ey  f r om  on e accou n t  

t o  an o t h er  accou n t  

 To  p ay  b i l l s i f  n o  b an k  accou n t  

 Pay in g  g ov er n m en t  b en ef i t s o r  

ex am p le 

 

( 1  m ar k  f o r  each  si t u at ion )  

 

 

 

 

 

 

 

 

( 2 )  

 

 

 



 

Quest ion 

Num ber 

Answer Mark 

1 3   W h en  a ch eq u e is u sed  t h e 

d eb t o r  d r aw s t h e ch eq u e on  t h e 

b an k  –  an d  p ay s i t  t o  a  cr ed i t o r  -  

b u t  on  a b i l l  o f  ex ch an g e t h e 

ex p or t er  d r aw s u p  t h e b i l l  –  an d  

sen d s i t  t o  t h e im p or t er ’s b an k  

 Ch eq u es n o r m al l y  p a id  on  

d em an d / im m ed iat e ly  –  t o  p ay  

b i l l s -  b i l l s o f  ex ch an g e can  b e 

d r aw n  f o r  t h r ee m on t h s –  can  b e 

d iscou n t ed  

 Th er e ar e t h r ee p ar t i es t o  a  

ch eq u e –  an d  u sed  in  t h e h om e 

t r ad e -  t h er e ar e f ou r  p ar t ies t o  a  

b i l l  o f  ex ch an g e –  an d  u sed  in  

in t er n at ion a l  t r ad e 

 Bi l l  o f  ex ch an g e g u ar an t ee 

p ay m en t  –  ch eq u es can  b ou n ce 

 

( 1  m ar k  f o r  each  p o in t  w i t h  2  m ar k s 

m ax im u m  f o r  each  m et h od  o f  p ay m en t )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

( 4 )  

 

Quest ion 

Num ber 

Answer Mark 

1 4  ( a)   

 

     ( b )   

 

     

     

 

 

 

 

 

      ( c)  

 

 

Ter t ia r y  ( 1 )  

 

 No n eed  t o  q u eu e 

 Can  see t h e p r i ces/ t o t a l  am ou n t  

o f  g ood s b ou g h t  

 Lik ely  t o  b e q u ick er  t h an  g o in g  t o  

a  cash ier / less t im e- con su m in g  

/ f o r  a  f ew  g ood s 

 

( 1  m ar k  f o r  each  ad v an t ag e)  

 

 Red u ct ion  o f  st a f f  -  ab le t o  cu t  

l ab ou r  cost s/ sav e w ag es -  

i n cr ease p r o f i t s. 

 St af f  can  b e d ep loy ed  d o in g  o t h er  

d u t ies –  su ch  as st ack in g  sh elv es 

–  w o r k in g  at  f u l l  cap aci t y  

 

 ( 1  m ar k  f o r  each  p o in t )  

      ( 1 )  

 

 

       

 

 

 

 

 

     ( 2 )  

 

 

 

 

 

 

( 3 )  

 



 

 

Quest ion 

Num ber 

Answer Mark 

1 5  ( a)  ( i )  

 

 

 

 

 

 

 

 

 

             

( i i )  

 

 

 

 

 

 

             

( i i i )  

 

 

 

 

 

          

        ( b )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 St ock b r ok er  –  t e lep h on e o r  v i si t  –  

t o  ob t a in  b est  d eal  

 Visi t  b an k  –  w i l l  car r y  ou t  

t r an sact ion  im m ed iat e ly –  u sin g  

so f t w ar e 

 Em ai l / t e lep h on e l i cen sed  d ea ler  –  

on  w eb si t e o r  in  n ew sp ap er  -  

o f t en  ch eap er  t h an  st ock b r ok er  

 

( 1  m ar k  f o r  each  p o in t )  

 

     £ 9 0 0 0  -  £ 6 0 0 0  ( 1 )  =  £ 3 0 0 0 ( 1 )  p r o f i t  

( 1 )  

OR 3 0 0  –  2 0 0  =  1 0  x  3 , 0 0 0  sh ar es ( 1 )  

£ 3 0 0 0  p r o f i t  ( 1 )  

 

( 1  m ar k  f o r  co r r ect  m et h od  b u t  

cal cu la t i on  er r o r )  

 

Sh ar es at  £ 1 .2 5    –  low est  r a t e f o r  t h at  

p er iod  –  less t h an  sh e p a id  f o r  t h e 

sh ar es –  w i l l  h av e lost  m on ey  -  £ 2 2 5 0  

 

( 1  m ar k  f o r  each  p o in t  p lu s u p  t o  2  

m ar k s f o r  d ev elop m en t )  

 

 Per f o r m an ce –  i f  p r o f i t s a r e g ood , 

t h e p r ice o f  sh ar es ar e l i k e ly  t o  

r em ain  h ig h  –  i f  l osses f o r ecast  

t h e p r i ce o f  sh ar es w i l l  g en er al l y  

f a l l  

 Mer g er s/ t ak eov er s –  am ou n t  o f  

sh ar e p r ice ch an g e w i l l  d ep en d  on  

sh ar eh o ld er s’  v iew s o f  ch an g e o f  

ow n er sh ip  –  n o r m al ly  t ak eov er s 

p u sh  t h e sh ar e p r i ce u p  

 Dev elop m en t  o f  n ew  p r od u ct s –  

l i k e ly  t o  lead  t o  op t im ism  –  an d  a  

r i se in  p r i ce 

 Gov er n m en t  p o l i cies –  eg  n ew  t ax  

–  cou ld  lead  t o  sh ar e p r i ces 

w i t h in  a sect o r  f a l l i n g  –  as p r o f i t s 

ar e l i k e ly  t o  f a l l  

 Gen er a l  econ om ic act i v i t y  –  i f  

t h er e i s p o t en t ia l  econ om ic 

g r ow t h  –  t h is w i l l  l ead  t o  

in cr eases in  d em an d  f o r  g ood s –  

sh ar e p r ices w i l l  gen er a l l y  r i se 

 Sp ecu lat ion  –  i f  i n v est o r s b el iev e 

 

 

 

 

 

 

 

 

 

  ( 2 )  

 

 

 

 

 

 

  ( 3 )  

 

 

 

 

 

 

 

  ( 3 )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

           

          

( c)  

 

t h at  t h e com p an y  w i l l  d o  w el l  i n  

t h e f u t u r e o r  sh ar e p r i ce w i l l  r i se 

in  t h e f u t u r e –  t h ey  w i l l  b u y  

sh ar es in  t h e h op e o f  a  sh ar e 

p r i ce r i se 

( 1  m ar k  f o r  each  f act o r  p lu s u p  t o  t w o  

m ar k s f o r  d ev elop m en t  x  2 )  

( No t e:  Max im u m  o f  3  m ar k s f o r  on e 

f act o r )  

 

 Cap i t a l  r a isin g  –  r ead y  m ar k et  f o r  

com p an y  sh ar es -  com p an ies can  

g a in  lon g - t er m  cap i t a l  –  ev en  

t h ou g h  in v est o r s m ay  n o t  w an t  t o  

com m i t  t h ei r  cap i t a l  t o  a  com p an y  

p er m an en t ly  

 Ev alu at ion  o f  secu r i t ies –  

in v est o r s/ com p an ies can  k n ow  

t h e t r u e w o r t h  o f  com p an ies a t  

an y  t im e –  can  com p ar e i t  w i t h  

o t h er  com p an ies in  t h e sam e 

sect o r  

 I n v est o r  p r o t ect ion  –  h igh  

st an d ar d  o f  b eh av iou r  f r om  st ock  

ex ch an g e m em b er s –  p eop le 

m or e l i k e ly  t o  in v est  d u e t o  t h is –  

as t h er e i s saf et y / secu r i t y  in  

d ea l in g s 

 Reg u la t ion  –  com p an ies h av e t o  

w or k  u n d er  t h e r u les o f  t h e st ock  

ex ch an g e –  u se o f  au t h o r ised  

d ealer s  

 Econ om ic b ar om et er  –  in d icat es 

t h e h ea l t h  o f  t h e cou n t r y  –  

r ef lect in g  t h e u n der ly in g  

econ om ic con d i t i on s t h at  t h e 

com p an ies w o r k  in  –  low  p r i ces 

r ef lect  p essim ism  –  h ig h  p r i ces 

r ef lect  op t im ism  

 Loan s –  Ban k s k n ow  t h e p r i ce o f  

q u o t ed  secu r i t i es –  m or e l i k e ly  t o  

len d  t o  l i st ed  com p an ies 

 

( 1  m ar k  p er  p o in t  p lu s u p  t o  5  f i v e 

m ar k s f o r  d ev elop m en t )  

 

 

 

 

 

 

 

  ( 6 )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  ( 6 )  

 



 

 

 

Quest ion 

Num ber 

Answer Mark 

1 6   ( a )  

 

 

 

 

 

 

 

      

       ( b )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Ar r an g e t r an sp o r t / m ov e g ood s  

 Ar r an g e in su r an ce o f  g ood s 

 Pr ep ar e st o r ag e 

 Pack  g ood s 

 Ar r an g e cu st om s clear an ce 

 Pr ep ar e d ocu m en t a t ion  

 

( 1  m ar k  f o r  each  ser v i ce)  

 

 Mr s Pat e l  w ou ld  b e p r ob ab ly  t oo  

sm al l  a  b u sin ess t o  em p loy  an  

ov er seas ag en t  –  t h is w ou ld  lead  

t o  ex t r a  cost s –  su ch  as sa lar y .   

I m p or t  ag en t s w i l l  h av e t h e 

n ecessar y  ex p er t i se in  w h at  t h ey  

ar e se l l in g  –  an d  w h at  t h e loca l  

con su m er s ar e l i k e ly  t o  d em an d .   

 By  u sin g  an  im p or t  ag en t , t h is 

cu t s d ow n  t h ei r  n eed  t o  t r av el  t o  

ov er seas m ar k et s –  an d  t h is w i l l  

a l so  av o id  m an y  o f  t h e d i f f i cu l t ies 

in v o lv ed  in  in t er n at ion al  t r ad e –  

eg  t r an sp or t in g  t h e g ood s ov er  

l on g  d ist an ces  

 

( 1  m ar k  p er  p o in t  p lu s u p  t o  t w o  m ar k s 

f o r  d ev elop m en t  f o r  each  ad v an t ag e)  

 

No t e:  Max im u m  o f  3  m ar k s f o r  sim p ly  

st a t in g  r eason s 

 

 

  

 

 

 

 

    ( 3 )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

        

 

 

      ( 6 )  

 



 

 

( c)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

( d )  

Di f f er en t  cu r r en cies w i l l  be u sed  –  eg  

Sou t h  Af r i can  m an u f act u r er  w ou ld  w an t  

t o  b e p aid  in  r an d  –  ex ch an g e r a t es, 

su ch  as t h e r an d , v ar y  d a i l y  –  i f  t h e 

r an d  b ecom es st r on g , t h e im p or t  ag en t  

m ay  n o t  b e ab le t o  im p o r t  t h e sam e 

n u m b er  o f  g ood s as b ef o r e –  sin ce t h e 

g ood s w i l l  b e m or e ex p en siv e –  h e m ay  

h av e t o  look  f o r  ch eap er  g ood s f r om  

elsew h er e 

 

Mor e com p lex  m et h od s o f  p ay m en t  w i l l  

b e u sed  –  su ch  as d ocu m en t ar y  cr ed i t s 

–  ex p lan at ion  –  an d  e lect r on ic t r an sf er s 

-  ex p lan at ion  

 

( 1  m ar k  p er  p o in t  p lu s u p  t o  t w o  m ar k s 

f o r  d ev elop m en t )  

 

 

Of t en  m or e p ap er w or k  in v o lv ed  –  a lso , 

d i f f er en t  lan g u ag e/ com p lex  com p ar ed  

t o  h om e t r ad e –  eg  n eed  f o r  cer t i f i ca t e  

o f  o r ig in  –  t o  k n ow  w h ich  cou n t r y  t h e 

g ood s cam e f r om  –  a lso , a  l i cen ce m ay  

b e r eq u i r ed  –  eg  t o  b r in g  in  sen si t i v e 

m at er ia l  –  su ch  as w eap on s –  n eed  f o r  

b i l l  o f  lad in g  t o  t r an sf er  ow n er sh ip  

 

( 1  m ar k  p er  p o in t  p lu s u p  t o  t w o  m ar k s 

f o r  d ev elop m en t )  

 

( No t e:  Max im u m  o f  3  m ar k s f o r  on e 

d i f f i cu l t y )  

 

 

Pr ov id es g ood s w h ich  m ay  b e ch eap er  

t o  b u y  –  an d  o f  b et t er  q u a l i t y  –  lead in g  

t o  g r eat er  ch o ice –  a l low  ex am p le -  

t h an  w h at  cou ld  b e p r od u ced  a t  h om e –  

in cr easin g  con su m er s st an d ar d  o f  l i v in g  

 

( 1  m ar k  p er  p o in t  p lu s u p  t o  f ou r  m ar k s 

f o r  d ev elop m en t )  

 

Not e:  Max im u m  o f  2  m ar k s f o r  sim p ly  

st a t in g  r eason s 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

( 6 )  

 

 

 

 

 

 

 

 

 

 

 

 

( 5 )  



 

 

Quest ion 

Num ber 

Answer Mark 

1 7  ( a)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

       

        

        ( b )   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 To  ob t a in  f in an cia l  

p r o t ect ion / cov er / r est o r e b ack  t o  

t h e o r ig in a l  p osi t ion  –  so  

sp r ead in g  r i sk  –  ag ain st  loss 

 To  ob t a in  com p en sat ion  –  ag ain st  

an  accid en t  -  so  as t o  r ep lace car  

o r  p ar t s  

 Leg al  r eq u i r em en t  –  m u st  h av e 

t h i r d  p ar t y  – cov er s cla im s b y  

o t h er s b ecau se o f  i n j u r y  t o  t h em  

o r  p r op er t y  

 

1  m ar k  f o r  each  r eason  p lu s u p  t o  on e 

m ar k s f o r  d ev elop m en t  x  1 )  

 

( No t e:  Max im u m  o f  2  m ar k s f o r  on e 

r eason )  

 

 

I t  i s an  ap p l icat i on  f o r  i n su r an ce –  t o  

f i n d  ou t  w h at  t h e in su r ed  w an t s t o  

in su r e –  t o  g iv e p er son al  in f o r m at ion  

on  t h e p r op osal  f o r m  –  eg  o f  d et a i l s, 

su ch  as car  v a lu e –  d et a i l s n eed  t o  b e 

t r u t h f u l  –  on  t h e b asis o f  u t m ost  g ood  

f a i t h  –  so  t h at  t h e in su r er  w i l l  b e ab le 

t o  assess t h e r i sk  –  f r om  p ast  r eco r d s –  

an d  d ecid e w h et h er  o r  n o t  t o  accep t  t h e 

r i sk  –  so  as t o  d et er m in e o r  f i x  t h e 

am ou n t  o f  p r em iu m  –  in  o r d er  t o  m ak e 

a p r o f i t  

 

( 1  m ar k  p er  p o in t  p lu s u p  t o  f ou r  m ar k s 

f o r  d ev elop m en t )  

 

        

 

 

 

 

 

 

 

 

 

 

 

      ( 4 )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

        ( 5 )  

 



 

 

( c)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

( d )  

 Lack s u t m ost  g ood  f a i t h  –  h e h as 

n o t  d eclar ed  som e r e lev an t  f act  –  

su ch  as b ein g  in  a  p r ev iou s car  

accid en t  

 Ou t sid e t h e ag e r an g e o f f er ed  b y  

in su r er  –  su ch  as 1 9  y ear s o ld  –  

b ecom es a n on - in su r ab le r i sk  

 Hig h  t h ef t  a r ea f o r  car s –  t h is w i l l  

i n cr ease t h e r i sk  –  in cr ease t h e 

l i k e l ih ood  o f  a  cla im  

 Pr ev iou s con v ict ion s f o r  

d an g er ou s d r i v in g / p oo r  accid en t  

r eco r d  –  in cr eases t h e ch an ces o f  

an  accid en t  –  con sid er ed  a b ad  

r i sk  

 

1  m ar k  f o r  each  r eason  p lu s u p  t o  t w o  

m ar k s f o r  d ev elop m en t  x  2 )  

 

( No t e:  Max im u m  o f  3  m ar k s f o r  on e 

r eason )  

 

He w i l l  b e o f f er ed  in d ep en d en t  ad v ice –  

on  w h ich  in su r an ce com p an y  t o  u se –  

b y  o f f er in g  ad v ice on  t h e b est  p o l i cy  t o  

ch oose –  as each  in su r an ce com p an y  

o f f er  d i f f er en t  q u o t at ion s –  y ou  w i l l  b e 

su p p l ied  w i t h  a  r an g e o f  t h e m ost  

su i t ab le p o l i cies –  t h is w i l l  sav e 

m on ey / t im e in st ead  o f  con t act in g  each  

com p an y  –  h ow ev er , som e b r ok er s – as 

t h ey  w o r k  on  com m ission  –  m ay  p u sh  

t h e p o l i cies o f  cer t a in  com p an ies ov er  

o t h er s –  t h ey  w i l l  a lso  p lace t h e 

in su r an ce f o r  Gar y  –  an d  co l lect  

p r em iu m s –  p assin g  a l l  d ocu m en t at ion  

on  t o  Gar y  so  t h is h elp s Gar y  w i t h  

p ap er w o r k  

 

( 1  m ar k  p er  p o in t  p lu s u p  t o  f ou r  m ar k s f o r  

d ev elop m en t )  

 

Not e:  Max im u m  o f  2  m ar k s f o r  sim p ly  

st at in g  r eason s  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

( 6 )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

( 5 )  
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